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Section � Marketing, Communications & Public Relations

PAKMAN AWARDS

Post campaign PR analysis showed: 

Reach of:  

1,415,157
Value of:  

€150,009.22
With 30 print pieces, 35 online and 5 Broadcast

The phased social media campaign across 
Facebook, Twitter and LinkedIn showed: 
Impressions of 2,047,432 and reach of 760,987

CHRISTMAS CAMPAIGN

Repak’s seasonal Christmas campaign focused on helping 
the public recycle more and better during the festive 
period by providing tips through media and social to 
educate the public on best practice recycling with festive 
item such as wrapping paper can go into the recycling 
bin. To add value back to Members 12 vouchers for 
Repak Members were o�ered as part of campaign. 

Post campaign PR analysis showed: 

Reach of:  

6,978,327.00
Value of:  

€159,255.99
The two week social media burst resulted in 
1,182,716 impressions, reach of 303,599 and 
over 1,800 sign ups to Repak Team Green
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